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Exhibit 99.1

Stellantis Targets ~€20 Billion in Incremental Annual Revenues by 2030 Driven by Software-Enabled Vehicles

• Approximately €4 billion in annual revenues by 2026 and ~€20 billion by 2030, generated by software-enabled product
offerings and subscriptions

• More than €30 billion of investments planned through 2025 to execute software and electrification transformation

• 34 million monetizable connected cars expected by 2030, with a majority of all new vehicles to be fully over-the-air updatable
by 2024

• Three all-new AI-powered technology platforms to be deployed at scale, starting in 2024: STLA Brain, STLA SmartCockpit,
and STLA AutoDrive

• Strategic partnerships with leading companies, including BMW, Foxconn, and Waymo, continue to drive innovation,
efficiency and shared know-how with Stellantis experts

• 4,500 software engineers by 2024, not including partnerships, supported by a dedicated Software Academy

AMSTERDAM, December 7, 2021 - Stellantis N.V. (NYSE / MTA / Euronext Paris: STLA) today mapped out its software strategy to deploy
next-generation tech platforms, building on existing connected vehicle capabilities to transform how customers interact with their vehicles,
and to generate approximately €20 billion in incremental annual revenues by 2030.

This transformation will move Stellantis’ vehicles from today’s dedicated electronic architectures to an open software-defined platform that
seamlessly integrates with customers’ digital lives. It greatly expands the options customers have to add innovative features and services via
regular over-the-air (OTA) updates keeping vehicles fresh, exciting and updated years after they have been built.

“Our electrification and software strategies will support the shift to become a sustainable mobility tech company to lead the pack, leveraging
the associated business growth with over-the-air features and services, and delivering the best experience to our customers,” said Carlos
Tavares, Stellantis CEO. “With the three all-new AI-powered technology platforms to arrive in 2024, deployed across the four STLA vehicle
platforms, we will leverage the speed and agility associated with the de-coupling of hardware and software cycles.”

Stellantis plans to invest more than €30 billion through 2025 to execute its software and electrification transformation.

The Stellantis software strategy works hand-in-hand with the Company’s vehicle electrification plans, detailed at EV Day in July 2021,
which targets that more than 70 percent of its vehicle sales in Europe and more than 40 percent of vehicle sales in the United States will be
low emission vehicles (LEV) by 2030. Each of the Company’s 14 iconic brands is committed to offering best-in-class fully electrified
solutions.

Additional Strategic Partnership Formed

Foxconn



In addition to the closing of Mobile Drive planned for December 31, 2021, the new non-binding memorandum of understanding signed with
Foxconn aims at designing a family of purpose-built micro-controllers to support Stellantis and third-party customers. The partnership is
intended to develop four families of chips that will cover over 80 percent of the Company’s micro-controllers’ needs, helping to greatly
simplify the supply chain. Adoption and installation of products into Stellantis vehicles is targeted by 2024.

Waymo

Stellantis also continues its dedicated projects with Waymo. As Chrysler Pacifica Hybrids equipped with the Waymo Driver provide
thousands of fully autonomous rides in Phoenix, Arizona (USA), Stellantis and Waymo have now expanded their partnership to local delivery
services. Building on Stellantis’ leadership in light commercial vehicles and investment in electrification, the partners are collaborating on
work streams focused on commercial development. Engineering teams will get their hands on Stellantis prototypes in 2022.

Fast-Growing, Software-Enabled Business

Stellantis will grow its software and connected services business through five key pillars:

• Services and Subscriptions
• Features On Demand
• Data as a Service and Fleet Services
• Vehicle Pricing and Resale Value
• Conquests, Service Retention and Cross-Selling

Today, Stellantis has 12 million monetizable connected cars globally. By 2026, this is expected to grow to 26 million vehicles and generate
approximately €4 billion in revenues and by 2030, it will reach 34 million vehicles and approximately €20 billion in annual revenues.
Monetizable is defined as the vehicle’s first five years of life.

Leveraging its data collection capabilities, in 2022, Stellantis will launch a usage-based insurance program offered through the captive
finance arms in Europe and North America, with the intent to expand globally.

Three New Tech Platforms Coming in 2024

Launching in 2024, the three new platforms will be deployed, at scale, across the four vehicle platforms of Stellantis over the following two
years.

The heart of the transformation to customer-centric services is the new electrical/electronic (E/E) and software architecture, STLA Brain.

STLA Brain is fully OTA capable, with 30 modules addressed, versus 10 today, making it highly flexible. It is a service-oriented architecture
fully integrated with the cloud that connects electronic control units within the vehicle with the vehicle’s central high performing computer
(HPC) via a high-speed data bus. It breaks today’s bond between hardware and software generations, enabling software developers to create
and update features and services quickly without waiting for a new hardware launch. These OTA updates dramatically reduce costs for both
the customers and Stellantis, simplify maintenance for the user and sustain vehicle residual values.



STLA SmartCockpit, built on top of STLA Brain, will seamlessly integrate with the digital lives of vehicle occupants to create a customizable
third living space. Studies show that customers spend an average of four years of their lives in their vehicles and this is only increasing.

STLA SmartCockpit, powered by the Mobile Drive joint venture between Stellantis and Foxconn, delivers AI-based applications such as
navigation, voice assistance, e-commerce marketplace and payment services.

STLA AutoDrive, developed in partnership with BMW, will offer Level 2, Level 2+ and Level 3 autonomous driving capabilities and will be
continuously upgraded through OTA updates.

Magnifying the Customer Experience of the 14 Brands

Through software and on-demand features, Stellantis is providing customers with the ability to tailor their vehicles to individual needs and
desires through OTA updates, further increasing the unique qualities of the varied brands within Stellantis and strengthening the bond
between the vehicle and driver.

Year to date, Stellantis has delivered more than 6 million over-the-air updates to its vehicles, and intends to offer at least quarterly releases by
2026.

Today, Stellantis’ connected vehicles provide more than three trillion data points, generating timely, actionable insights. Stellantis engineers
are using this information to shorten the vehicle continuous improvement loop, improving customer satisfaction, while generating €1.1
billion in efficiencies by 2030.

Each of Stellantis’ brands are focused on using software to the fullest benefit of its customers, embodied in their individual commitments.

Talent and Efficiency Make the Difference

To support this transformation, Stellantis is creating a software and data academy to retrain more than 1,000 internal engineers in multiple
roles and develop its software community.

The Company is also hiring top software and AI talent from technology and other industries globally.

By 2024, Stellantis targets having 4,500 efficiency-driven software engineers, creating talent hubs around the globe. Those engineers will
ensure the perfect execution of Stellantis’ software ambitions and operate within the ecosystem created by Stellantis partnerships.

About Stellantis

Stellantis is one of the world’s leading automakers and a mobility provider, guided by a clear vision: to offer freedom of movement with
distinctive, affordable and reliable mobility solutions. In addition to the Group’s rich heritage and broad geographic presence, its greatest
strengths lie in its sustainable performance, depth of experience and the wide-ranging talents of employees working around the globe.
Stellantis will leverage its broad and iconic brand portfolio, which was founded by visionaries who infused the marques with passion and a
competitive spirit that speaks to employees and customers alike. Stellantis aspires to become the greatest, not the biggest while creating
added value for all stakeholders as well as the communities in which it operates.

@Stellantis Stellantis Stellantis Stellantis
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FORWARD-LOOKING STATEMENTS

This communication contains forward-looking statements. In particular, statements regarding future events and anticipated results of operations, business strategies, the
anticipated benefits of the proposed transaction, future financial and operating results, the anticipated closing date for the proposed transaction and other anticipated
aspects of our operations or operating results are forward-looking statements. These statements may include terms such as “may”, “will”, “expect”, “could”, “should”,
“intend”, “estimate”, “anticipate”, “believe”, “remain”, “on track”, “design”, “target”, “objective”, “goal”, “forecast”, “projection”, “outlook”, “prospects”, “plan”,
or similar terms. Forward-looking statements are not guarantees of future performance. Rather, they are based on Stellantis’ current state of knowledge, future expectations
and projections about future events and are by their nature, subject to inherent risks and uncertainties. They relate to events and depend on circumstances that may or may
not occur or exist in the future and, as such, undue reliance should not be placed on them.

Actual results may differ materially from those expressed in forward-looking statements as a result of a variety of factors, including: the impact of the COVID-19 pandemic,
the ability of Stellantis to launch new products successfully and to maintain vehicle shipment volumes; changes in the global financial markets, general economic
environment and changes in demand for automotive products, which is subject to cyclicality; changes in local economic and political conditions, changes in trade policy
and the imposition of global and regional tariffs or tariffs targeted to the automotive industry, the enactment of tax reforms or other changes in tax laws and regulations;
Stellantis’ ability to expand certain of their brands globally; its ability to offer innovative, attractive products; its ability to develop, manufacture and sell vehicles with
advanced features including enhanced electrification, connectivity and autonomous-driving characteristics; various types of claims, lawsuits, governmental investigations
and other contingencies, including product liability and warranty claims and environmental claims, investigations and lawsuits; material operating expenditures in relation
to compliance with environmental, health and safety regulations; the intense level of competition in the automotive industry, which may increase due to consolidation;
exposure to shortfalls in the funding of Stellantis’ defined benefit pension plans; the ability to provide or arrange for access to adequate financing for dealers and retail
customers and associated risks related to the establishment and operations of financial services companies; the ability to access funding to execute Stellantis’ business plans
and improve its businesses, financial condition and results of operations; a significant malfunction, disruption or security breach compromising information technology
systems or the electronic control systems contained in Stellantis’ vehicles; Stellantis’ ability to realize anticipated benefits from joint venture arrangements; disruptions
arising from political, social and economic instability; risks associated with our relationships with employees, dealers and suppliers; increases in costs, disruptions of
supply or shortages of raw materials, parts, components and systems used in Stellantis’ vehicles; developments in labor and industrial relations and developments in
applicable labor laws; exchange rate fluctuations, interest rate changes, credit risk and other market risks; political and civil unrest; earthquakes or other disasters; and
other risks and uncertainties.

Any forward-looking statements contained in this communication speak only as of the date of this document and Stellantis disclaims any obligation to update or revise
publicly forward-looking statements. Further information concerning Stellantis and its businesses, including factors that could materially affect Stellantis’ financial results,
is included in Stellantis’ reports and filings with the U.S. Securities and Exchange Commission and AFM.


