
UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549
_______________________________

FORM 6-K
_______________________________

REPORT OF FOREIGN PRIVATE ISSUER 
PURSUANT TO RULE 13a-16 OR 15d-16 OF 

THE SECURITIES EXCHANGE ACT OF 1934
For the month of March 2016

Commission File No. 001-36675

_______________________________

FIAT CHRYSLER AUTOMOBILES N.V.
(Translation of Registrant’s Name Into English)

_______________________________

25 St. James’s Street
London SW1A 1HA

United Kingdom
Tel. No.: +44 (0)20 7766 0311

(Address of Principal Executive Offices)
_______________________________

(Indicate by check mark whether the registrant files or will file annual reports under cover of Form 20-F or Form 40-F.)

Form 20-F x Form 40-F o

Indicate by check mark if the registrant is submitting the Form 6-K in paper as permitted by Regulation S-T Rule101(b)(1): o

Indicate by check mark if the registrant is submitting the Form 6-K in paper as permitted by Regulation S-T Rule101(b)(7): o

Indicate by check mark whether the registrant by furnishing the information contained in this form is also thereby furnishing the information to the Commission pursuant to
Rule 12g3-2(b) under the Securities Exchange Act of 1934.

Yes o No x

If “Yes” is marked, indicate below the file number assigned to the registrant in connection with Rule 12g3 2(b): N/A



The following exhibits are furnished herewith:

Exhibit 99.1 Press release issued by Fiat Chrysler Automobiles N.V. dated March 16, 2016.



SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf
by the undersigned, thereunto duly authorized.

Date: March 16, 2016           FIAT CHRYSLER AUTOMOBILES N.V.
    

    

 By: /s/ Richard K. Palmer
  Name: Richard K. Palmer
  Title: Chief Financial Officer



Index of Exhibits

Exhibit
Number    Description of Exhibit

99.1 Press release issued by Fiat Chrysler Automobiles N.V. dated March 16, 2016.



Exhibit 99.1

In February, FCA posted a 22.4% year-over-year increase in European sales, compared with 14.0% for the industry. As a result, FCA’s
ranking improved to fourth overall in Europe, with market share up 50 basis points to 7.4%. All FCA brands registered increases, with Fiat
up 24.4%, Jeep up 23.9%, Lancia up 15.9% and Alfa Romeo up 8.6%. The Fiat Panda and 500 were the two best selling cars in the
European A segment (accounting for a combined 32.0% share) and the 500L led its segment with a 29.3% share. The Fiat 500X and Jeep
Renegade both continue as two of the most popular vehicles in the Small SUV segment. The new Fiat Tipo (already among the top 5 in its
segment in Italy) continued to gain momentum with more than 22,000 orders already received. The brand is also preparing for the launch
of the station wagon and 5-door versions of the Tipo.

FCA closed February with another strong monthly performance in Europe (EU28+EFTA). Group sales totaled nearly 81,000 units, a year-over-
year increase of 22.4% compared with an industry average of 14.0%. Market share improved 50 basis points to 7.4%, bringing FCA’s European
ranking to fourth overall.
For the two months year-to-date, FCA posted unit sales of nearly 154,000 vehicles, an increase of 18.5% (+10.1% for the industry), with
market share 50 basis points higher at 7.0%.
In February, the Group posted double-digit growth in Italy (+32.1% vs industry increase of 27.3%) and France (+16.1% vs industry increase of
13.0%). Sales were also higher in the UK (+8.2%), Spain (+5.6%) and Germany (+2.2%).

Fiat brand posted European sales of nearly 61,000 vehicles for the month (+24.4%), marking the 28th consecutive month of year-over-year
sales increases. Market share was 50 basis points higher at 5.6%, representing the best February result since 2011.
Year-to-date, brand sales were up 19.3% to nearly 115,000 vehicles, with market share 50 basis points higher at 5.3%.
The brand posted a particularly strong performance in Italy, with sales up 33.8%, in addition to posting increases in all other major European
markets. February sales were up 5.4% in Germany, 24.5% in France, 2.1% in the UK and 12.2% in Spain.
The Panda and 500 remained undisputed leaders in the A segment with a combined share of 32.0%. The Panda was overall leader with 18,800
units sold (+35.1%) followed by the 500 with nearly 13,600 units sold (+1.2%). The 500L continued as leader in the Small MPV segment
(29.3% share) with 7,800 units sold. The 500X continued as one of the best selling vehicles in the Small SUV segment. The model ranked first
in Italy (29.1% segment share), in the top five in France and Belgium and fourth in Europe overall (9.0% share). With more than 22,000 orders
received, the new Fiat Tipo is already among the top sellers in its segment in Italy. Demand for the Tipo is expected to strengthen further with
the arrival of the station wagon and 5-door versions.

Lancia/Chrysler posted February sales of nearly 6,900 vehicles, representing a 15.9% year-over-year increase. Share was in line with the prior
year at 0.6%.
For the year-to-date, sales were up 9.2% to 12,600 vehicles and market share was 0.6%.
The brand posted a particularly strong result in Italy in February with sales climbing 30.0% year-over-year.
For the Ypsilon, sales were up 20.7% over the same month one year ago.

Alfa Romeo posted February sales of 5,100 vehicles (+8.6% year-over-year) and share was 0.5%.
Year-to-date, brand sales totaled nearly 9,700 units (+11.1%) and market share was stable at 0.4%.
The brand posted positive results in the UK and Belgium with respective sales increases of 34.1% and 35.4%.
For the Giulietta, sales were up 13.7% in February and 19.2% for the year-to-date.



Jeep posted February sales of nearly 7,900 vehicles, representing a 23.9% year-over-year increase and the brand’s 28th consecutive monthly
sales increase in Europe. Market share was in line with the prior year at 0.7%.
Year-to-date, brand sales were up 28.2% to more than 15,700 vehicles. Market share for the period was 10 basis points higher at 0.7%.
February sales were up 47.7% in Italy, 29.6% in France and 76.0% in the UK and the brand posted its all-time best monthly performance in
Italy and Belgium.
Results were particularly positive for the Renegade - now well established as one of the leaders in the Small SUV segment - which posted a
44.3% year-over-year increase. The Grand Cherokee also posted a strong February performance, with sales up 18.2%.

For Maserati, the Group’s luxury brand, European sales totaled 372 vehicles in February and 810 for the year-to-date.

London, 16 March 2016
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